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સં�ૃતમ� એક �લોક છે. 

“મૌનમ્ સવ�થ� સાધનમ્”. 

એટલે ક�  મૌન એ સૌથી �ે�ઠ સાધના છે. ખર�ખર, 

મૌન એ ખુબ જ મોટ� અને અઘર� સાધના છે. એનું 

મહ�વ પણ એટલું જ વધુ અને ઉ�મ છે. મૌન મા� 

આંત�રક ઊ��ની બચત નથી કરતું, આપણી અંદર 

નવીન ઊ��નો સંચાર પણ કર� છે. ગુ�સો, આવેશ, 

વેર, �ેષ જવેી નકારા�મકતા ન�ટ કર� છે. મૌન 

આપણને ગુ�સો ભૂલવામ� તથા પ�ર��િતના દર�ક 

પાસાઓને પારખવામ� મદદ�પ થાય છે. માન�સક 

સુખની �ા��ત કરાવે છે. 

મૌન �વનમ� સકારા�મ�તા લાવવા માટ�  ખુબ 

મહ�વનો ભાગ ભજવે છે. આપણી િવચારશ��તને 

સશ�ત બનાવે છે. આપણને િનયિમત અને 

�શ�તબ� બનાવે છે. આપણી અંદર 

આ�મિવ�ાસની વૃ�� કર� છે. 

મૌન એ �ય��તને �ે�ઠ �ોતા બનાવે છે, જ ે�ે�ઠ 

�ોતા હોય તે જ િવ�ાન બની શક�  છે અને કહ� વાય 

છે ક�  જ ે�ય��ત િવ�ાન હોય છે એ હંમેશા વધુ પડતું 

બોલવા કરત� પોતાના કમ�થી પોતાની િવ�તા 

સા�બત કરવામ� વધુ માને છે અને મૌન ધારણ કર� 

છે.  મૌનના �વા�યલ�ી લાભ પણ છે… મૌન 

એટલે યોગની ઉ�મ સાધના… આ મૌન અને શ�ત 

�ચ�ે મા� �ભુ �મરણ કરવાથી ઉ� ર�તચાપ 

એટલે ક�  હાઈ �લડ �ેશરની તકલીફમ� પણ ઘણો 

ફાયદો થાય છે. મૌન �ારા મનને શ�ત અને 

�ફ��લત કર� શકાય છે અને એના કારણે લોહ�ની ુ

ઉણપ પણ શર�રમ�થી દૂર કર� શકાય છે. મૌનથી 

ગંભીર બીમાર�ઓ ભલે દૂર ન થાય પણ રાહત 

ચો�સ અપાવે છે. આપણી રોગ�િતકારક 

શ��તમ� વધારો કર� આપણને એક નવી જ ��ત� ૂ

�દાન કર� છે. આપણી અંદર કોઈપણ ગંભીર 

બીમાર� સાથે લડવાની શ��તનો સંચાર કર� છે. 

કહ� વાય છે ક�  જ ેઓછંુ બોલનાર અને મૌનનો િનયમ 

પાળતા લોકો નીરોગી અને લ�બુ �વે છે. 

મૌન અઘ�ં છે પણ અશ� નથી…* શું આજના 

સમયમ� આવી આકર� સાધના શ� છે ખર� ? 

આપણે કહ�શું, ના… શ� નથી. પણ હક�કતમ� 

શ� છે. બીજુ ંકંઈ નહ� પણ પોતાની �ભ પર 

િનયં�ણ રાખવું તો ચો�સ શ� છે જ. આપણા 

રો�ંદા �વનમ� આખો �દવસ ન�હ તો �દવસનો 

અમુક િન��ત સમય માટ�  એકાદ કલાક મૌન 

રહ� વાનો િનયમ પણ પાળી જ શકાય છે. 

મૌન ધારણ કરવા માટ�  સૌથી ઉ�મ સમય કયો?* 

�ાતઃકાળ એટલે ક�  સવારના સમયે મૌન ખુબ જ 

ફળદાયી રહ�  છે. કારણ ક�  સવાર સવારમ� આપણું 

મન બા� નકારા�મકતાથી દૂર હોય છે. એવા સમયે 

સકારા�મક ઊ�� વધારવામ� મૌન ખુબ જ ઉપયોગી 

બને છે. સવારના સમયે મનની ગિત ધીમી હોવાથી 

સરળતાથી િનયં��ત કર� શકાય છે. આ સમયે 

મૌન�ત શ� હોય છે. અને ફળદાયી બને છે. ભલે 

એક જ�યાએ બેસી ન રહ� શક�એ. વ�ચન ટાળી ન 

શક�એ. કોઈપણ પ�ર��િતમ� �િત��યા આ�યા 

િવના ન રહ� શક�એ પણ પોતાના શ�ો પર તો 

િનયં�ણ રાખી જ શક�એ. �મૌની અમાસના �દવસે 

મૌન ધારણ કરવાનું પણ �ચલન સનાતનથી ચાલી 

આવી ર� ુછે. આ કાળ, એક �દવસ, એક માસ, એક 

વષ� ક�  આ�વન પણ હોઈ શક�  છે. શા�ો મુજબ 

આ �દવસે મૌન ધારણ કરવાથી િવશેષ ઉ��ની 

�ા��ત થાય છે. 

મૌન રાખવાના ફાયદા

મૌન ધારણ કરવુ તે મોટ� સાધના બરાબર છે. 

આપણી િવચારવા ની શ�તી ને વધાર� છે. એટલા 

માટ�  સાધના ના કોઈ પણ પંથ મા મૌન ની તાકાત 

�વીકાર� છે. 

મનો વૈ�ાનીક અને ક� ર�યર વીશેષ� પણ �મરણ 

શ�તી વધારવા માટ� , એકા�તા, શ�તી અને 

સકારા�મક િવચારો માટ�  �વન મા મૌન ધારણ 

કરવા ની સલાહ આપે છે. 

આપણે થોડા સમય મૌન ર�હતા આપણે પોતાની 

સાથે વાત કર�એ છ�એ. આ�મ મુ�ય�કન કર� 

શકાય છે. આના થી નવી માનસીક ઉ�� �ા�ત થાય 

છે. તમારા �વન મા મોટો સકારા�મક બદલાવ 

લાવી શકો છો. 

મૌન થી સંવેદનશીલતા વધે છે. � તમે દસ �દવસ 

સુધી મૌન રહ� વા માટ�  િવચાર� શકો છો તો. ધણા 

બધા લોકો માટ�  આ એક પાણી ઉપર ચાલવા જવેુ 

કામ છે. પણ (એક યોગ પ�િત)વીપ�યના ના 

સાઈલ��સ ર�ટ� �ટ મા આજ થાય છે. આમા ભાગ 

લેવા વાળા લોકો ને લખવા વાચવા ની પણ મનાઈ 

હોય છે. એ લોકો એકાબી� સાથે આઈ ક��ટ��ટ 

પણ નથી કર� શકતા. �યાર� વૈ�ાનીકો ની એક 

ટુકડ� વીપ�યના ના ર�ટ� �ટ મા શોધ માટ�  ગઈ તો 

�ણવા મ�યુ ક�  મૌન રહ� વા થી આપણી સંવેદન 

શીલતા બી� ર�તે વધવા લાગે છે. આપણી 

સંવેદનશીલતા મા, િવચારવા મા, ભાવનાઓ મા 

શુ�ધતા આવે છે.  ભિવ�ય ની સમ�યા નો સમાધાન 

મળે છે. મૌન �ત હમેશા વત�માન લાવે છે. �યા 

આપણે સુખ નો અનુભવ કર�એ છ�એ. મૌન ની 

મદદ થી આપણે ભવી�ય ના �મ માથી નીકળવા 

મા સફળ થઈ એ છે.  યાદ શ�તી વધે છે. એક�ત મા 

મગજ શ�ત રહ�  છે જ ેમૌન થી આવે છે.  �યાર� 

આપણે મૌન રહ�એ છ�એ �યાર� મગજ મા 

સકારા�મક િવચાર આવે છે. જનેો આપણે અમલ 

કર�એ છ�એ. આનાથી આપણી અંદર સકારા�મક 

��ુતી વધે છે. કોઈ પણ બહાર� ચીજ થી આપણે 

�ભાવીત નથી થતા. આ શ�તી આપણ ને મૌન થી 

મળે છે.  મૌન આપણ ને ��તુ કર� છે. સચેત કર� છે. 

આનાથી આપણી ગતી વીધી આપણા નીયં�ણ મા 

રહ�  છે. આપણે તેના નીયં�ણ મા નથી રહ� તા. 

મૌન થી મગજ તેજ રહ�  છે. શર�ર નો સૌથી તાકાત 

વાળો ભાગ મગજ છે. જ ેર�તે મ�સપેશીઓ ની 

કસરત કરવા થી ફાયદો થાય છે. એ જ ર�તે મૌન થી 

મગજ ને ફાયદો થાય છે. 

મૌન એ એક �કાર ની મગજ ની કસરત છે. જનેે 

બધા એ પોતાના �માણે યો�ય �માણ મા કરવી 

�ઈએ. 

�ાવણ મ�હનામ� સોમવાર� આવતી અમાસને 

‘સોમવતી અમાસ’ કહ�  છે. આ �દવસે સૌભા�યવતી 

�ીઓ પોતાન� પિતની લ�બા આયુ�ય માટ�  �ત 

રાખે છે. પુરાણોમ� �વ�ણત છે ક� , આ �દવસે મૌન �ત 

રાખવાથી સહ� ગૌદાનનું ફળ �ા�ત થાય છે. 

ૐ નમો 

મૌનનું મહ�વ
MONICA SHAH
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CRITICAL ILLNESS INSURANCE: Financial Protection When Life Takes a U-Turn
PURVI BHALAVAT

A cancer diagnosis, a heart attack, or a 

stroke can strike without warning—and 

not only impact health but also derail 

your finances. Regular health insurance 

may cover hospital bills, but it won’t 

always compensate for the loss of 

income, long recovery periods, or non-

hospital expenses. That’s where Critical 

Illness Insurance steps in. In this article, 

we explore how critical illness cover 

works, why it’s different, and why it’s 

essential—especially for those in their 

30s and 40s.

What is Critical Illness Insurance?

Critical illness insurance is a lumpsum 

benefit policy that pays out a fixed 

amount if you are diagnosed with a 

listed critical illness, irrespective of 

actual treatment cost.

It’s not reimbursement-based, like 

regular mediclaim—it’s money in your 

hand, to use however you see fit.

Why You Need It

• Income Loss: Many critical illnesses 

require months (sometimes years) 

of recovery—resulting in job loss or 

income interruption

• Cost of Non-Hospital Care: 

Expenses like rehab, physiotherapy, 

home care, counselling, and special 

diets are often not covered under 

regular policies

• Out-of-Country Treatment: If you 

choose to seek treatment abroad, 

regular health policies usually don’t 

support it

• Loans and EMIs: Financial 

responsibilities continue even 

when you're unwell—this payout 

can help avoid debt traps

Illnesses Commonly Covered

Most critical illness policies include:

• Cancer (major stages)

• Heart attack (first occurrence)

• Stroke

• Kidney failure

• Major organ transplant

• Paralysis

• Multiple sclerosis

• Coma

• Coronary artery bypass surgery

(Check your policy brochure—each 

insurer defines these conditions 

specifically)

Who Should Buy It?

• Breadwinners of the family, 

especially in high-stress or high-

risk jobs

• Self-employed professionals with 

no sick pay or income protection

• Individuals with a family history of 

serious illness

• People with existing 

home/education loans that could 

become unpayable if health fails

How It Works

• You buy a policy with a chosen 

cover amount (e.g., ₹10 or ₹25 lakhs)

• If you are diagnosed with a covered 

illness, you submit medical proof

• Upon approval, the insurer pays the 

full insured amount

• You can use the money for 

treatment, household expenses, 

travel, alternative therapies, debt 

repayment, or anything else

Standalone vs Rider-Based Plans

• Standalone Critical Illness Plan: 

Dedicated, often more 

comprehensive coverage. Suitable 

if you’re seeking large protection.

• Rider (Add-On): Can be added to life 

or health insurance. Affordable, but 

usually limited in payout and 

illnesses covered.

Case Study: The Cost of Not Having It

Amit, 42, was diagnosed with early-stage 

cancer. His treatment stretched over 18 

months, during which he couldn’t work. 

His mediclaim covered the ₹6 lakh 

hospital bills, but he had no income. A 

₹20 lakh critical illness plan would have 

bridged that gap—paying EMIs, 

household bills, and kids’ school fees. 

Instead, he had to dip into savings and 

borrow from family.

Conclusion

A critical illness doesn’t just affect your 

body—it affects your lifestyle, your 

goals, and your family’s financial 

stability. Think of this insurance as a 

financial shock absorber. If you’re in your 

30s or 40s, this might be the most 

important policy you buy. Because life 

doesn’t come with warnings—but it does 

allow us to prepare.

Purvi Bhalavat

98201 82844

Insurance & Investment Advisor
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Language Power: Why Young Khadayatas Should Preserve & Promote Gujarati
DR RAJENDRA BHALAVAT

Language is not just a means of 

communication—it is the lifeline of 

culture, identity, and emotion. For the 

Khadayata Gujarati community, our 

language carries the wisdom of 

generations, the rhythm of our 

prayers, and the flavour of our 

stories. Yet today, many young 

Khadayatas aged 20–40 are more 

fluent in English or Hindi than in 

Gujarati. In a rapidly globalising world, 

it’s time to ask: are we slowly losing a 

key part of who we are?

Preserving and promoting Gujarati is 

not just about tradition—it’s about 

staying rooted while growing. Here’s 

why our language matters, and how 

we can keep it alive in everyday life.

1. Gujarati is Our Cultural Identity

Our bhashaa (language) reflects our 

heritage. When we speak Gujarati, we 

connect with our elders, our history, 

and our values. Our proverbs, stories, 

and customs are deeply tied to the 

language. Losing touch with Gujarati 

means losing access to the original 

essence of our culture.

2. Builds Stronger Family Bonds

Speaking Gujarati at home fosters a 

deeper bond with grandparents and 

older family members who may not 

be as comfortable in English. 

Conversations in our mother tongue 

build emotional bridges and mutual 

respect across generations.

3. Spiritual Connection

Many of our prayers, bhajans, and 

scriptures are in Gujarati. 

Understanding the language 

enhances our spiritual experience, 

making rituals and festivals more 

meaningful. Whether it's listening to a 

pravachan or reciting aarti, language 

brings us closer to our faith.

4. Boosts Cognitive Skills

Studies show that bilingual or 

multilingual individuals often have 

better memory, focus, and problem-

solving abilities. Knowing Gujarati not 

only keeps you connected culturally 

but also strengthens your brain.

5. Opens Doors to Community 

Engagement

Most Khadayata Samaj meetings, 

events, and cultural programs include 

elements in Gujarati. Being fluent 

allows you to participate more fully, 

take on leadership roles, and enjoy 

the richness of community activities.

6. Fun Ways to Reconnect With 

Gujarati

Gujarati Movies & Web Series: 

Platforms like YouTube and OTT apps 

now feature quality Gujarati content.

Music & Bhajans: Listen to Gujarati 

songs, folk tunes, and bhajans during 

drives or downtime.

Books & Comics: Start with simple 

storybooks or comics in Gujarati.

Apps & Online Tools: Use language 

learning apps like Duolingo or Google 

Translate to brush up your skills.

Family Time: Make a conscious effort 

to speak Gujarati during meals or 

family gatherings.

7. Encourage the Next Generation

If you have children or younger 

cousins, introduce them to the 

language early. Read them Gujarati 

stories, teach them common words, 

or involve them in fun games that use 

the language. Children learn quickly 

when learning is playful and 

meaningful.

Preserving Gujarati is not about 

resisting change—it’s about holding 

on to the roots while embracing the 

future. As young Khadayata Gujaratis, 

we have the unique opportunity to be 

cultural bridges between 

generations. Let’s not let our 

language fade into silence.

Speak it. Share it. Celebrate it.

Gujarati is not just a language. It’s a 

legacy. Let’s honour it.
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CALL: LATA 93213 79232 /  / NARENDRA 97026 43000 / SANDEEP 98203 18422 DEENA 98339 12460
JIGNESH 98203 95856 HARDIK 84250 43894 HEMMALI 98335 33469 / JAYESH 98213 79232 / / PREMAL 98209 99056 /  

PRATIBHA 93239 94391 HIRAL 99202 84078 / RAJIV 98211 88516 / / MONICA 98332 55128  

BENEFICIARY NAME: KHADAYATA COMMUNITY BUSINESS FORUM
BANK: HDFC BANK,  IFSC Code: HDFC0000163A/C NO.: 50200027873941,
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sponsored
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SANDEEP SHAH (+91-9820318422): 
Sandeep is managing and guiding 2 companies – Solomon 
Hobby Collections & R S Hobby Collections in Mumbai. He is 
qualified as a Masters in Numismatics & Archeology from 
Mumbai University. He is a Coin Grader, Decipher, 
Cataloguer, Writer & Exhibitor. He is a distinguished Life 
Member of Mumbai Coin Society & Gujarat Coin Society. 
Sandeep is associated with few Auction Houses, 
Corporates, Film Personalities, HNI’s & Strategic Investors. 
He has just completed 35 years in the field of Numismatics 
which he started as a hobby. Sandeep is one of the leading 
executive of the Group.

MONICA S. SHAH (+91-9833255128): 
She is associated with Soloman Coins & Antiques. She 
deals in Collectible Art, Idols & Antiques.

solomancoins@gmail.com
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With best compliments from 

RAJNIKANT M MODY 
SHEELA R MODY 

Rajsons Group of Companies

901, Rite Oscar, 9th Floor, New Vikrant CHS,
Off. L. T. Road, Maharashtra Nagar, 

Borivali (West), Mumbai 400092
Email: rmmody@rajsons.com

Mob.: 98200 73100 • 93211 73100



www.kcbf.in Konnect • Kommunicate • Konduct Business

VOL. 5 ISSUE 8 | AUGUST 2025 KCBF KONNECT - PAGE 11

FINANCIAL INCLUSION OF WOMEN IN GOVERNMENT PRODUCTS
YOGESH K SHAH

According to one study, 20% of Indian 

women still don't have bank accounts, 

eventhough JanDhan Yojana and other 

government direct credits require 

women's bank account. And one third of 

women having accounts are inactive . A 

2023 Observation Research Foundation 

study found that fewer than one fifth of 

women with bank accounts save formally 

with the bank. The national family health 

survey NFHS-5 found that womens 

access to credit has also remained 

limited. It also shows that only 54% of 

women owns mobile phones. Abd in that, 

just one in five use them for financial 

transactions. Similarly less than 1 in 5 

married women with earnings make 

autonomous spending decisions. 

While explanations for this disparity 

often focus on income inequality, 

educational disparity and cultural factors, 

there may be deeper flaws involving our 

approach to financial inclusion. The 

question of time is most important in 

financial inclusion because it is a long 

term phenomenon. Owning a bank 

account on one hand and using it's 

Financial Services for well being is 

different. The decision involve trade-offs 

between costs and benefits occurring at 

different times in the life journey, e.g. 

choosing between spending money now 

or saving for retirement. This choices are 

influenced by how much we value future 

rewards compared to immediate ones. 

This study is more important concerning 

women's financial lives because there 

may be more interruptions like career 

breaks for child birth, part-time work to 

balance family responsibilities, other 

special categories of credit for the 

household items, like acting as a 

guarantor for child's motorbike and 

longer life expectations than male 

partner. This interruptions are further 

complicated for rural and urban areas, 

cast and traditions etc.

*The complex financial lives of women 

and Ayushman Bharat*

Government supported mass insurance 

models like Ayushyaman Bharat often use 

such findings to calculate risk and set 

premiums. However, this approach can be 

problematic for women since their health 

need change significantly over their 

lifetimes with events like pregnancy 

creating unique insurance requirements. 

Women face quite different life 

challenges during different life stages. 

Morever, in India they often face higher 

risks due to factors like malnutrition, lack 

of access to health-care, gender based 

abuse and lack of employment 

opportunities. By focusing on how these 

risks accumulate and interact over a time, 

Insurers can design and support policies 

that provide better protection and thus 

encourage more women to invest in 

insurance.

*Socio economic factors*

 Micro credit programs have shown some 

success in India. But only a small 

percentage of women use them because 

they continue to rely on traditional 

products and processes of moneylenders. 

Ideally micro credit grows with women's 

business offering larger loans on better 

terms as her business matures over time. 

This may enable her to protect her from 

economic shocks during pregnancy or 

childcare years. This will protect her from 

falling into debt traps during periods of 

reduced income. Many women in India 

have irregular income, seasonal earnings 

or are part of informal economy. Also 

recognising the need to fill the data gap 

on the elderly population, their health, 

social support and economic security; the 

Ministry of Health and family welfare and 

the Institutional Investment for 

population studies launched the study 

program to survey more than 60000 

participants over 25 years.

*The RBI and AntarDrishti*

The RBI recognises the need to measure 

financial inclusion holistically. It 

recommended the financial inclusion be 

measured using the parameters of 

access, usage and quality. To this effect, 

the RBI created a composite score of 97 

indicators called the Financial Inclusion 

Index in 202. And in 2023 launched a 

dashboard called "Antar Drishti" to have a 

granular idea of financial inclusion in the 

country. In it's F.Y. 2025 annual report, the 

RBI announced the formulation of the 

next interaction of the strategic 

documents and National strategy for 

financial inclusion 2025-30. This shows 

some growing hope for the betterment of 

women's lives and their financial 

independence in future. Thanks.
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WHY KHADAYATA RATNA ?

Editorial Team: Mr. Premal Parikh | Dr. Jignesh Bhalavat | CA Jigar Shah | Ms. Pratibha Shah
Release Date: First Week of Every Month; Frequency: Monthly
Please send in your article / content before the 25th of the preceding month to be published in the ebulletin 
Email: info@khadayatabusinessnetwork.com • WhatsApp: 9820999056 | 9821138471 | 9820395856 
Note: We, at KCBF, have decided to publish profile of each life members and hence requested  them to share details about their Business / Professional / 
Service etc including family in their own words (150/175). We also thought to introduce a renowned Khadayata under “Khadayata Ratna” - A person of 
eminence from Khadayata community who can be Businessman / Professional or Service at highest position from any field. It's a prerogative of KCBF Admin 
Committee from the name suggested and/or forwarded to KCBF. The honour given is based on individual's contribution to profession, community and society 
at large. The award carries no material/monetary medal or certificate but the basic objective is to bring to light our own people as role model for current and 
future generation of our community.
Disclaimer: KCBF has compiled this ebulletin with care. However, KCBF, its editorial team or the admin committee (hereafter called as “The Publishers”) does not warrant 
that information in this ebulletin is free of errors. The Publishers also does not necessarily agree with or endorse any statement or opinion either in the editorial material or 
advertisements in this ebulletin and the use of any information in this ebulletin is entirely at the risk of the reader / user.

CBF – Konnect eBulletin Team has K introduced the column of “Khadayata 
Ratna” since last almost a year. During 

this period the eBulletin Team has tried to bring 
before its readers the highlights of prominent 
Khadayatas who have contributed substantially 
during their life span – in their respective 
profession, society and to Khadayata community in 
particular. The objective is clear – to highlight our 
own community people who can act as the “Role 
Model” for current as well as future generation/s.

There are almost eight billion humans (7.9) on our 
planet. They are spread over different continents 
and countries. E.g., in India we have 1.3 billion 
people. They further get divided in to states – like 
Maharashtra, Gujarat, Uttar Pradesh etc. further 
into Districts like Sabarkantha, Aravalli etc. Within 

this further classification into different 
communities – like Khadayatas, Kshatriyas, 
Brahmins etc.

If you observe, in order to acknowledge the people for 
their contribution to the SOCIETY they serve they are 
acknowledged from time to time. E.g., Internationally 
it’s NOBEL PRIZE – in all different categories. Bharat 
Ratna, Padma Bhushan, Padma Vibhushan at 
National level. Similarly, there are different awards in 
other fields like Film Industry, Literature, Army, Sports, 
Police etc. the objective being not just to acknowledge 
their contribution but to also provide the present and 
future generations to take lead from their life and to 
act as role model. E.g. Sachin Tendulkar – could be a 
role model for many budding cricketers. Lata 
Mangeshkar, Akshay Kumar in film industry, Swami 
Vivekanand, Swami Chinmayanand in spirituality etc.

It is with this objective we decided to provide brief 
profile, achievements and contributions of the 
prominent Khadayatas in our monthly bulletin. The 
name/s are approved by the majority consensus. 
One of the objectives of the KCBF is to also try and 
hold our community together at a time when the 
social structures and joint family systems are 
getting disintegrated and replaced by nucleus 
family units – whereas Western countries are 
increasingly appreciating and turning to Indian 
culture.

We would be glad to receive the names and write-
ups of such prominent Khadayatas for coverage in 
forthcoming issues.
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